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Effective Inquiry

communication research strategies and sources form the backbone of any
successful study aimed at understanding how information is exchanged and
perceived across various platforms and audiences. Whether you're a student, a
professional in media, marketing, or public relations, or simply curious
about how communication flows in society, mastering the right approaches and
knowing where to find reliable data is crucial. This article dives deep into
effective communication research strategies, exploring diverse sources that
can elevate your work and bring clarity to complex communication dynamics.

Understanding Communication Research Strategies

Communication research is a multifaceted discipline that involves
investigating how messages are created, delivered, and interpreted. The
strategies you choose can significantly influence the quality of your
findings and the insights you derive. Let’s explore some of the most
effective research approaches used in communication studies.

Qualitative vs. Quantitative Approaches

One of the first decisions in communication research is whether to use
qualitative or quantitative methods—or a combination of both.

- Qualitative Research focuses on understanding the underlying meanings,
motivations, and experiences related to communication. Techniques like
interviews, focus groups, and content analysis help researchers gather rich,
descriptive data.
- Quantitative Research relies on numerical data and statistical analysis to
identify patterns and measure variables. Surveys, experiments, and structured
observations are common tools here.

Both methods have their strengths. Using a mixed-methods approach can provide
a more comprehensive perspective by aligning numerical trends with human
experiences.

Experimental Designs in Communication Studies

Experiments allow researchers to test hypotheses about cause-and-effect



relationships in communication. For example, you might examine how different
message framing influences audience attitudes or behavior. Controlled
settings help isolate variables, making findings more robust and replicable.

In communication research, experimental designs often manipulate variables
such as tone, medium, or message content, measuring responses through surveys
or behavioral observation. Understanding these strategies helps ensure your
research can contribute meaningful knowledge rather than mere speculation.

Content Analysis as a Research Strategy

Content analysis involves systematically examining communication
artifacts—such as newspapers, social media posts, advertisements, or
speeches—to identify patterns, themes, or biases. This approach is
particularly useful for media studies and understanding public discourse.

Researchers develop coding schemes to categorize data and quantify
qualitative content, allowing for statistical analysis. For example,
analyzing the portrayal of gender roles in television shows over time
requires careful content analysis to reveal trends and societal shifts.

Exploring Diverse Communication Research
Sources

Having solid research strategies is only half the battle. The other half
involves knowing where to find credible, relevant sources that enrich your
study.

Academic Journals and Databases

Peer-reviewed journals are treasure troves of rigorous communication
research. Some reputable journals include:

- Journal of Communication
- Communication Research
- Human Communication Research

Accessing these resources through databases like JSTOR, PubMed, or Google
Scholar ensures you’re building on verified knowledge. These sources often
offer cutting-edge theories, methodologies, and case studies that can inspire
your own research design.



Government and Institutional Reports

Government agencies and research institutions frequently publish reports on
communication trends, media consumption, and public opinion. For example, the
Pew Research Center provides extensive data on social media use, digital
communication habits, and media trust.

These reports are invaluable for obtaining up-to-date statistics and
understanding broader societal patterns. They also often include detailed
methodology sections, which can guide your research planning.

Social Media and Digital Analytics

In today’s digital world, social media platforms serve as both a rich source
of data and a field for experimental research. Tools like Twitter API,
Facebook Insights, and Google Analytics offer real-time data on engagement,
sentiment, and audience demographics.

Analyzing these digital footprints requires technical skills but can reveal
how communication strategies perform in naturalistic settings. Whether
tracking a viral campaign or monitoring public reactions to a crisis, digital
analytics are indispensable for modern communication research.

Books and Theoretical Frameworks

While articles provide the latest findings, books often offer comprehensive
overviews of communication theories and historical context. Foundational
texts can help frame your research questions and interpret your results
within established paradigms.

Classic authors like Harold Lasswell, Marshall McLuhan, and Claude Shannon
have shaped how we think about communication processes. Exploring their work
alongside contemporary theorists enriches your understanding and strengthens
your analytical foundation.

Tips for Effective Communication Research

Navigating the vast landscape of communication research strategies and
sources can be overwhelming. Here are some practical tips to help you conduct
meaningful and efficient research:

Define Clear Research Questions: Start with specific, focused questions
to guide your methodology and source selection.



Triangulate Data: Use multiple methods and sources to validate your
findings and reduce bias.

Stay Current: Communication trends evolve rapidly, especially with new
media platforms. Regularly update your literature review to include
recent studies.

Consider Ethical Issues: Respect privacy and consent, especially when
dealing with human subjects or social media data.

Leverage Technology: Utilize software tools for data analysis (e.g.,
NVivo for qualitative data, SPSS for quantitative data) to increase
accuracy and efficiency.

Integrating Communication Research Strategies
and Sources in Practice

Imagine you’re conducting a study on how misinformation spreads across social
media during a public health crisis. Applying communication research
strategies and sources effectively might look like this:

1. Use content analysis to examine posts and identify common misinformation
themes.
2. Conduct surveys to understand audience perceptions and susceptibility to
false information.
3. Analyze social media metrics using digital analytics tools to track the
reach and engagement of misinformation posts.
4. Review academic journals and government reports on past health
communication crises to place your findings in context.
5. Employ experimental methods to test the effectiveness of corrective
messaging in reducing misinformation impact.

This multi-pronged approach illustrates how blending various research
strategies and sources can generate a nuanced, actionable understanding of
complex communication phenomena.

Communication research is an evolving field that requires curiosity,
adaptability, and methodological rigor. By thoughtfully combining proven
strategies with diverse, credible sources, you can uncover insights that not
only advance academic knowledge but also inform practical communication
efforts in an interconnected world.

Frequently Asked Questions



What are the primary research strategies used in
communication studies?
The primary research strategies in communication studies include qualitative
methods (such as interviews, focus groups, and ethnography), quantitative
methods (such as surveys and experiments), and mixed methods that combine
both approaches to provide comprehensive insights.

How can content analysis be used as a communication
research strategy?
Content analysis involves systematically examining communication content,
such as media messages, speeches, or social media posts, to identify
patterns, themes, or biases. It is used to quantify and analyze the presence
of certain words, themes, or concepts in communication materials.

What role do surveys play in communication research?
Surveys are used to collect data from a large number of respondents to
understand attitudes, opinions, behaviors, and demographics related to
communication phenomena. They allow researchers to generalize findings to
larger populations when designed properly.

Which sources are considered credible for
communication research?
Credible sources for communication research include peer-reviewed academic
journals, books by established scholars, reputable media outlets, official
reports from government or research organizations, and verified data from
communication databases like Communication & Mass Media Complete.

How can digital and social media platforms serve as
sources for communication research?
Digital and social media platforms provide vast amounts of real-time
communication data, enabling researchers to study interaction patterns,
message dissemination, audience engagement, and the impact of digital
communication through tools like social network analysis and sentiment
analysis.

What ethical considerations should be taken into
account when conducting communication research?
Ethical considerations include obtaining informed consent, ensuring
participant privacy and confidentiality, avoiding deception unless justified
and approved, and being transparent about the purpose and use of the research
data.



How do mixed methods enhance communication research?
Mixed methods combine qualitative and quantitative research strategies,
allowing researchers to explore complex communication phenomena in depth
while also providing measurable and generalizable data, thereby enriching the
overall understanding and validity of the findings.

Additional Resources
Communication Research Strategies and Sources: An In-Depth Exploration

communication research strategies and sources form the backbone of effective
inquiry and analysis within the fields of media studies, public relations,
marketing, and social sciences. Understanding how to systematically gather,
interpret, and validate communication data is crucial for professionals
seeking to uncover insights about audience behaviors, message effectiveness,
and media influence. This article delves into the diverse methodologies and
resource pools that define contemporary communication research, offering a
comprehensive review that blends theoretical frameworks with practical
applications.

Understanding Communication Research Strategies

Communication research strategies refer to the structured approaches
researchers use to investigate communication phenomena. These strategies
determine how data is collected, analyzed, and interpreted to answer specific
questions or test hypotheses. Broadly, communication research can be
classified into qualitative, quantitative, and mixed-methods approaches, each
with distinct strengths depending on the research objectives.

Qualitative Strategies

Qualitative methods prioritize depth over breadth, focusing on understanding
the nuances of communication processes, meanings, and participant
perspectives. Common qualitative techniques include:

In-depth Interviews: Allow researchers to explore individual experiences
and perceptions about communication messages or channels.

Focus Groups: Facilitate group discussions to uncover collective
attitudes and social dynamics influencing communication reception.

Content Analysis: In a qualitative sense, it involves interpreting
themes, symbols, and narratives within communication texts, such as



advertisements, news articles, or social media posts.

Ethnographic Studies: Immersive observation of communication practices
within cultural or organizational settings.

These qualitative methods provide rich, contextualized insights but often
face limitations in generalizability due to smaller sample sizes and
subjective interpretation.

Quantitative Strategies

Quantitative research emphasizes numerical measurement and statistical
analysis to identify patterns, correlations, and causal relationships in
communication data. Typical quantitative methods include:

Surveys and Questionnaires: Structured instruments designed to collect
measurable data on audience attitudes, media usage, or message recall.

Experimental Designs: Controlled studies manipulating communication
variables to observe effects on participants' responses.

Content Analysis (Quantitative): Coding communication texts for
frequency counts, such as the prevalence of certain words, themes, or
visual elements.

Secondary Data Analysis: Utilizing existing datasets like Nielsen
ratings, social media analytics, or public opinion polls for
communication research purposes.

Quantitative strategies enable researchers to make statistically valid
inferences and often support predictive modeling but may overlook the deeper
context behind communication behaviors.

Mixed-Methods Approach

Increasingly, communication scholars adopt mixed-methods strategies to
harness the advantages of both qualitative and quantitative approaches. For
example, a study might begin with qualitative interviews to generate
hypotheses, followed by a survey to test these hypotheses across a larger
population. This integrative approach enhances the validity and richness of
communication research findings.



Essential Communication Research Sources

Access to reliable and diverse sources is vital for robust communication
research. Sources vary depending on the research focus, ranging from academic
literature to real-time media data.

Academic Journals and Books

Peer-reviewed journals remain foundational sources, offering rigorous studies
on communication theories, methodologies, and empirical findings. Leading
journals such as the Journal of Communication, Communication Research, and
Human Communication Research provide cutting-edge research articles. Academic
books complement journal articles by offering comprehensive treatments of
communication models and historical perspectives.

Media Content and Archives

Analyzing media content is central to communication research. Researchers
often rely on:

Broadcast and Print Archives: Historical newspapers, TV news footage,
and radio transcripts allow longitudinal studies of media framing and
agenda-setting.

Digital Media Platforms: Social media sites like Twitter, Facebook, and
Instagram serve as rich, dynamic sources for studying contemporary
communication trends, viral content, and user-generated messages.

Advertising Databases: Collections of commercials and marketing
campaigns help analyze persuasive strategies and cultural messaging.

These sources are invaluable for content analysis, trend tracking, and
discourse analysis.

Surveys and Polling Data

Primary data collection through surveys is a cornerstone of communication
research. Researchers might design their own instruments or access existing
datasets from organizations such as Pew Research Center, Gallup, or
governmental statistics bureaus. These sources offer reliable demographic,
attitudinal, and behavioral data valuable for mapping communication patterns
across populations.



Interviews and Fieldwork

Firsthand data gathered through interviews, focus groups, and ethnographic
observation provide nuanced perspectives on communication practices.
Fieldwork can reveal how communication operates within specific cultural
contexts, workplaces, or online communities, offering insights inaccessible
through secondary sources.

Digital Analytics and Big Data

The rise of digital communication has introduced vast new data streams for
research. Tools such as Google Analytics, social media analytics platforms,
and natural language processing software enable researchers to analyze large
datasets quickly. These sources facilitate real-time monitoring of audience
engagement, sentiment analysis, and network mapping, transforming traditional
communication research paradigms.

Evaluating Communication Research Strategies
and Sources

Selecting appropriate strategies and sources requires careful consideration
of research goals, resource availability, and ethical constraints.

Aligning Strategy with Research Objectives

For exploratory studies aiming to understand complex communication contexts,
qualitative methods paired with primary sources like interviews and media
content archives are preferable. In contrast, studies seeking to generalize
findings or test hypotheses about mass communication effects benefit from
quantitative surveys and experimental designs.

Balancing Depth and Breadth

A common challenge in communication research is balancing depth of insight
with representativeness. Qualitative data provides rich narratives but may
lack broad applicability, whereas quantitative data offers scale but can miss
subtle meaning. Mixed-methods research offers a pragmatic solution,
leveraging complementary strengths to produce well-rounded findings.



Assessing Source Credibility and Accessibility

The reliability of research outcomes heavily depends on source quality. Peer-
reviewed academic materials and reputable polling organizations generally
offer high credibility. However, media content and digital data require
critical evaluation to account for bias, manipulation, or incomplete
information. Furthermore, accessibility constraints such as paywalls or data
privacy regulations can limit source availability.

Emerging Trends in Communication Research

The field of communication research continues to evolve rapidly, influenced
by technological advances and shifting social landscapes.

Integration of Artificial Intelligence

AI-powered tools are now widely used to automate content analysis, sentiment
detection, and pattern recognition within vast communication datasets.
Machine learning algorithms can identify trends and anomalies that would be
impractical to detect manually, enhancing both efficiency and depth of
research.

Focus on Digital and Mobile Communication

As communication increasingly migrates to digital platforms and mobile
devices, research strategies have adapted to study these environments.
Researchers are developing innovative methodologies to capture ephemeral
content like stories, live streams, and instant messaging, expanding the
scope of communication inquiry.

Ethical Considerations and Data Privacy

The proliferation of digital data has amplified concerns about participant
privacy and ethical research conduct. Modern communication research
emphasizes informed consent, data anonymization, and transparency,
particularly when leveraging social media and big data sources.

Communication research strategies and sources are foundational to
understanding the complex dynamics of human interaction across various media
and cultural contexts. By thoughtfully combining diverse methodologies and
critically engaging with a wide array of data sources, researchers can
uncover meaningful insights that inform theory, practice, and policy in the



communication arena.

Communication Research Strategies And Sources

  communication research strategies and sources: Communication Research Rebecca B.
Rubin, Alan M. Rubin, Linda J. Piele, 1986 This book provides the answers to how to design a
research project, what the most valuable research sources are, how to cite references, and many
other research paper questions.
  communication research strategies and sources: I. E. Communication Research Rubin,
Piele, 2009-03
  communication research strategies and sources: Communication Research Rebecca B.
Rubin, Alan M. Rubin, Linda J. Piele, 2000
  communication research strategies and sources: Mass Communications Research Methods
H.J. Hsia, 2015-10-23 Originally published in 1988. Step-by-step, this book leads students from
problem identification, through the mazes of surveys, experimentation, historical/qualitative studies,
statistical analysis, and computer data processing to the final submission and publication in
scientific or popular publications.
  communication research strategies and sources: Media and Communication Research
Methods Arthur Asa Berger, 2015-10-15 Media and Communication Research Methods, Fourth
Edition is a concise and practical text designed to give students a step-by-step introduction to
conducting media and communication research. Offering real-world insights along with the author’s
signature animated style, this text makes the discussion of complex qualitative and quantitative
methods easy to comprehend. Packed with detailed examples and practical exercises, the Fourth
Edition of this bestselling introductory text includes a new chapter on discourse analysis; expanded
discussion of social media, expanded coverage of the research process, and more. Ideal for
undergraduate and graduate students conducting research for the first time, this accessible text will
help students understand, practice, and master media and communication research.
  communication research strategies and sources: Mass Communications Research
Resources Christopher Sterling, James K. Bracken, Susan M. Hill, 2016-05-06 This reference book is
designed as a road map for researchers who need to find specific information about American mass
communication as expeditiously as possible. Taking a topical approach, it integrates publications
and organizations into subject-focused chapters for easy user reference. The editors define mass
communication to include print journalism and electronic media and the processes by which they
communicate messages to their audiences. Included are newspaper, magazine, radio, television,
cable, and newer electronic media industries. Within that definition, this volume offers an indexed
inventory of more than 1,400 resources on most aspects of American mass communication history,
technology, economics, content, audience research, policy, and regulation. The material featured
represents the carefully considered judgment of three experts -- two of them librarians -- plus four
contributors from different industry venues. The primary focus is on the domestic American print
and electronic media industries. Although there is no claim to a complete census of all materials on
print journalism and electronic media -- what is available is now too vast for any single guide -- the
most important and useful items are here. The emphasis is on material published since 1980, though
useful older resources are included as well. Each chapter is designed to stand alone, providing the
most important and useful resources of a primary nature -- organizations and documents as well as
secondary books and reports. In addition, online resources and internet citations are included where
possible.
  communication research strategies and sources: Media and Communication Research
Methods Anders Hansen, David Machin, 2018-09-12 This essential textbook provides a clear and
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authoritative introduction to qualitative and quantitative methods for studying media and
communication. Written by two highly experienced researchers, the book draws on a wide range of
media and communication research to introduce students to the relative strengths of the different
research approaches. Beginning with an overview of the changing contexts and trends in media and
communication research approaches, the book demystifies 'research' and the 'research process' by
offering practical and accessible guidance on how to design, plan and carry out successful research
projects in media and communication. This is an indispensable text for all students of media and
communication studies, particularly those undertaking their own research projects or taking
modules in research methods.
  communication research strategies and sources: Mass Communication Research Methods
Anders Hansen, 1998-06 Mass Communication Research Methods provides a systematic and
comprehensive introduction to the key research methods and approaches used in the study of mass
communication and media. Originating from the internationally renowned Leicester Centre for Mass
Communication Research, this book offers an indispensable guide for students in a wide range of
courses, including communications, media and cultural studies, and other social science disciplines
that offer students the opportunity to research mass communication and media issues. Beginning
with a clear and cogent discussion of the principles behind good research, including the key
question of how to select the right methods for individual research questions, the authors go on to
explore in a thorough and systematic fashion a range of different methods and approaches. From the
study of media organizations and the practices of media professionals to media content,
representations, and audiences, the development and application of each method is described in
depth and the steps involved clearly outlined. Examples of research instruments are given where
appropriate, and in each case references for further reading are provided. Mass Communication
Research Methods is the definitive companion, reference, and source for everyone involved in mass
communication research.
  communication research strategies and sources: Qualitative Communication Research
Methods Thomas R. Lindlof, Bryan C. Taylor, 2002-09-11 The Second Edition of Qualitative
Communication Research Methods offers updated comprehensive coverage of such topics as
naturalistic inquiry, interpretive paradigm, ethnomethodology, symbolic interactionism, sampling
and linearity, with new studies in the areas of culture analysis and cyberspace ethnography.
Numerous examples of work in the field illustrating how studies are designed, carried out, written,
evaluated, and applied to theory make this an interesting and accessible text.
  communication research strategies and sources: The SAGE Encyclopedia of
Communication Research Methods Mike Allen, 2017-04-11 Communication research is evolving
and changing in a world of online journals, open-access, and new ways of obtaining data and
conducting experiments via the Internet. Although there are generic encyclopedias describing basic
social science research methodologies in general, until now there has been no comprehensive A-to-Z
reference work exploring methods specific to communication and media studies. Our entries,
authored by key figures in the field, focus on special considerations when applied specifically to
communication research, accompanied by engaging examples from the literature of communication,
journalism, and media studies. Entries cover every step of the research process, from the creative
development of research topics and questions to literature reviews, selection of best methods
(whether quantitative, qualitative, or mixed) for analyzing research results and publishing research
findings, whether in traditional media or via new media outlets. In addition to expected entries
covering the basics of theories and methods traditionally used in communication research, other
entries discuss important trends influencing the future of that research, including contemporary
practical issues students will face in communication professions, the influences of globalization on
research, use of new recording technologies in fieldwork, and the challenges and opportunities
related to studying online multi-media environments. Email, texting, cellphone video, and blogging
are shown not only as topics of research but also as means of collecting and analyzing data. Still
other entries delve into considerations of accountability, copyright, confidentiality, data ownership



and security, privacy, and other aspects of conducting an ethical research program. Features: 652
signed entries are contained in an authoritative work spanning four volumes available in choice of
electronic or print formats. Although organized A-to-Z, front matter includes a Reader’s Guide
grouping entries thematically to help students interested in a specific aspect of communication
research to more easily locate directly related entries. Back matter includes a Chronology of the
development of the field of communication research; a Resource Guide to classic books, journals,
and associations; a Glossary introducing the terminology of the field; and a detailed Index. Entries
conclude with References/Further Readings and Cross-References to related entries to guide
students further in their research journeys. The Index, Reader’s Guide themes, and
Cross-References combine to provide robust search-and-browse in the e-version.
  communication research strategies and sources: Journalism Jo A. Cates, 2004-05-30
Journalism: A Guide to the Reference Literature is a critically annotated bibliographic guide to print
and electronic sources in print and broadcast journalism. The first edition was published in 1990;
the second in 1997. It has been described as one of the critical reference sources in journalism
today, and it is a key bibliographic guide to the literature. Choice magazine called it a benchmark
publication for which there are no comparable sources. The format is similar to the second edition.
What makes this edition significantly different is the separation of Commercial Databases and
Internet Resources. Commercial Databases includes standard fee-based resources. The new chapter
on Internet sources features Web-based resources not included in the commercial databases chapter
as well as portals, other online files, listservs, newsgroups, and Web logs/blogs. All chapters have
been revised, and there are significant revisions in Directories, Yearbooks, and Collections;
Miscellaneous Sources; Core Periodicals; Societies and Associations; and Research Centers and
Archives. The second edition has 789 entries. The third edition contains almost 1,000 entries. James
Carey of Columbia University, who provided the foreword for the first two editions, has updated his
foreword for this edition.
  communication research strategies and sources: Reruns on File Donald G. Godfrey,
2013-09-13 For more than half a century, broadcast recordings have reflected an important aspect
of our culture and history. An increasing number of archivists and private collectors have restored
and exchanged radio and television materials. However, despite the awareness of these primary
resource materials, there is still some reluctance to utilize this aural and visual history resource. A
part of this reluctance is due to the fact that little is known about the existence of many collections
throughout the nation. This volume provides a comprehensive directory of electronic media archives
in the United States and Canada. It describes each collection, focusing on its speciality, providing
the serious researcher with ready access information to these electronic media program resources.
Focusing on both private and institutional collections, it is organized by state and city with indexes
to provide the scholar with subject and location of specific topics of interest.
  communication research strategies and sources: Social Research Methods Alan Bryman,
2012-01-19 Now in its fourth edition, this market-leading textbook continues to provide students
with an excellent explanation and demonstration of the main theories and techniques in social
research methods.
  communication research strategies and sources: Assessing Media Education William G.
Christ, 2013-11-05 This component of Assessing Media Education is intended for those who would
like to know how other schools have grappled with implementing assessment initiatives, and who
have used assessment to improve their programs.
  communication research strategies and sources: Communication Research Methods Mr.
Rohit Manglik, 2023-11-23 Methods for conducting research in media and communication fields.
  communication research strategies and sources: Business Research Methods Alan Bryman,
Emma Bell, 2007 An adaptation of 'Social Research Methods' by Alan Bryman, this volume provides
a comprehensive introduction to the area of business research methods. It gives students an
assessment of the contexts within which different methods may be used and how they should be
implemented.



  communication research strategies and sources: Online Research Methods in Sport Studies
Jamie Cleland, Kevin Dixon, Daniel Kilvington, 2019-11-21 The internet and digital technologies have
transformed sport and the way that we research sport, opening up new ways to analyse sport
organisations, fan communities, networks, athletes, the media, and other key stakeholders in the
field. This engaging and innovative book offers a complete introduction to online research methods
in sport studies, guiding the reader through the entire research process, and bringing that process
to life with sport-related cases and examples. Covering both qualitative and quantitative methods,
the book introduces key topics such as generating a research idea, implementing the research
design, maintaining good ethical standards, and collecting, analysing and presenting data. It
explains how to conduct online surveys, online interviews, and online ethnography in practice, and
every chapter contains individual and group activities to encourage the reader to engage with real
online research, as well as further reading suggestions to help them develop their knowledge. Online
Research Methods in Sport Studies is essential reading for undergraduate and postgraduate
students, academics, and researchers with an interest in sport studies, and is a useful reference for
practitioners working in sport or sport media who want to improve their professional research skills.
  communication research strategies and sources: Resources in Education , 1999-04
  communication research strategies and sources: Research Methods in Library and
Information Science Lynn Silipigni Connaway, Marie L. Radford, 2021-05-24 The seventh edition
of this frequently adopted textbook features new or expanded sections on social justice research,
data analysis software, scholarly identity research, social networking, data science, and data
visualization, among other topics. It continues to include discipline experts' voices. The revised
seventh edition of this popular text provides instruction and guidance for professionals and students
in library and information science who want to conduct research and publish findings, as well as for
practicing professionals who want a broad overview of the current literature. Providing a broad
introduction to research design, the authors include principles, data collection techniques, and
analyses of quantitative and qualitative methods, as well as advantages and limitations of each
method and updated bibliographies. Chapters cover the scientific method, sampling, validity,
reliability, and ethical concerns along with quantitative and qualitative methods. LIS students and
professionals will consult this text not only for instruction on conducting research but also for
guidance in critically reading and evaluating research publications, proposals, and reports. As in the
previous edition, discipline experts provide advice, tips, and strategies for completing research
projects, dissertations, and theses; writing grants; overcoming writer's block; collaborating with
colleagues; and working with outside consultants. Journal and book editors discuss how to publish
and identify best practices and understudied topics, as well as what they look for in submissions.
  communication research strategies and sources: Applied Communication Research
Methods Michael Boyle, Mike Schmierbach, 2015-06-19 Applied Communication Research Methods:
Getting Started as a Researcher demonstrates how to apply concepts to research problems, issues,
projects, and questions that communication practitioners face every day. Recognizing that students
engage more directly with research methods when they experience research through hands-on
practice, authors Michael Boyle and Mike Schmierbach developed this text to demonstrate the
relevance of research in professional roles and communication careers. Along with its distinctive
approach to research methods instruction, this text also serves as an enhanced glossary and a
superior reference. Students can easily navigate key concepts and terminology, which are linked to
practical exercises within the context of the instruction. In-unit activities and features provide
numerous opportunities to delve further into topics covered in class, including: Research in Depth –
examples of a concept being used in scholarly research Reflect and React – thought-provoking
problems and issues that promote reflection and discussion Voices from Industry – Q&As with
professionals working in communication industries End-of-unit activities – exercises that reinforce
concepts and content Online resources, including sample syllabi, test banks, and more, are available
on the companion website: www.routledge.com/cw/boyle.Applied Communication Research Methods
is a concise, engaging work that today’s students and industry practitioners will embrace and keep



on-hand throughout their careers.
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